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All England 

Lawn Tennis  

Club. 

Founded 1868. 



 Heritage: tennis in an English country garden. 

Wimbledon is about  

heritage and innovation: 



Innovation: that helps support the event. 

Wimbledon is about  

heritage and innovation: 



How to increase 

the reach and 

exposure of the 

brand? 

The business challenge. 

Not a normal 

business…  

no problems with 

income or selling 

tickets. 



Our customers’ 

behaviour is changing. 

They expect 

interaction  

with brands. On 

their terms. 



Digital was the only 

way to go. 

Making 

content 

accessible 

and 

interactive. 

Wherever. 

Whenever. 



Focus  

on the 

customer 

experience. We put the 

fans at the 

heart of the 

action. 



Content is king. 

Right  

info 

Double faults: 32 

Backhand: 99.7kp 

Forehand: 110mph 

Right  

time 
Right  

place 



Video. 



Bringing the 

brand to life. 

Web 

Tablets 

Mobile 



Available on any mobile 

device. 

Lightweight version of 

.com. 

Mobile  

web use. 



 iOS and Android apps. 

 1,954,832 Wimbledon apps 

downloaded. 

Smartphone 

app. 



Tablet app. 
Very media rich.  

Unique content to allow a more 

emersive experience. 



Listening to the conversation. 

6.6 million 
tweets analysed. 

300,000  
digital content 

changes  

per day. 



Service and Delivery:   

• Scale 

• Complexity 

• Global reach 

• Quality 

• Creativity 

• Software 

Why IBM? 



Watching trends: 
• Using data more creatively. 

• Second screen experience. 

• Direct interaction with the event through 

social media. 

• Sharing short, snappy video content. 

• Increasing use of live stream  

across all platforms. 

2014 



Thank You! 

gareth_mackown@uk.ibm.com       @ibmiuk 


