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Disclaimer: Information regarding potential 
future products is intended to outline our 
general product direction and it should not be 
relied on in making a purchasing decision. The 
information mentioned regarding potential future 
products is not a commitment, promise, or legal 
obligation to deliver any material, code or 
functionality. Information about potential future 
products may not be incorporated into any 
contract. The development, release, and timing 
of any future features or functionality described 
for our products remains at our sole discretion.
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Social commerce[1] is a subset of electronic commerce that involves using social 
media, online media that supports social interaction and user contributions, to 
assist in the online buying and selling of products and services.  More succinctly, 
social commerce is the use of social media in the context of e-commerce.
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�Social Networks today

�The many faces of Social Commerce and 
WebSphere Commerce

�The new trends in Social Commerce

Agenda
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Social Networks Today
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Social Networks continue to grow..
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That would be 
women 45-55
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*compete.com

Facebook traffic outpaced Google 
for the first time in March 2010

Facebook passed the 500 millon user mark on July 21, 2010
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It’s changing the way people get to your site…
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“Successful social media marketing is 80% strategy and 
20% technology.”

Jeremyah Owyang, The Altimeter Group
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Listening Engaging Participating

The key is not telling them a story – but enabling them to tell itThe key is not telling them a story – but enabling them to tell it

It’s about…
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The many faces of Social Commerce and
WebSphere Commerce
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Ratings and Reviews

� Use them

� Listen and respond

– Address issues identified in reviews

– Answer customers

– Reward active participants

� Remind and entice customers to come 
back

� Leverage them in all channels
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The case of the Gap pants 

merchandising

Customer service

Decision tool/Fit guide
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Blogs

� A voice for your brand

� Assess how your company 
could use them to enhance 
the shopping experience

� Assign employees to blog as 
part of their regular tasks
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WebSphere Commerce V7: Social Commerce Integration

� Storefronts and Store Models 

– Out of the box, pre-enabled social integration

– Effective display – Proper location of social content on product page

� Social Media Adapters 

– Integration of social media 
and communities 

– Scaleable architecture

SEO Enablement

Reusable connections

Content mediation including 
transformation and caching
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Integrated Product/Category Blogs

User 
generated 
Comments

Customer 
blog entry

Share to 
social 

networks

Bazaarvoice 
Ratings and 
Reviews

Community 
Moderation

Email to a 
friend
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Social Profiles

Customer 
profile with 
picture and 

optional fields

Blogs
Photo Gallery

Tabs

E-Spot

Search Blog 
Entries
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Photo Gallery

Photos
Titles, user 

and 
comments

Browse by 
newest, 
highest 

rated, most 
commented, 
most viewed

Share with 
Social 

Networks
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Precision Marketing Integration

� Business Users have the power to target social participants
– Triggers are input into the precision marketing engine

– Actions can be created in response to specific user behaviour

Promote Active Participation
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Precision Marketing Segmentation

Step 1: Identify

� User segmentation enables targeting of customers based on their 
social participation:
– Participant

– Power Reviewer

Step 2: Target
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Forums and Communities

� Use Social Profiles

� Be transparent

� Let customers help each 
other

� Leverage social networks
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Join the WebSphere Commerce Community!

A few steps to access WebSphere 
Commerce information, network 
and reach experts

� Go to the Lotus Greenhouse:  
https://greenhouse.lotus.com/ and sign up.
(You’ll receive a confirmation email, follow the 
instructions)

� Click this link: 
http://greenhouse.lotus.com/communities/community/
commerce

� And click Join to be added to the WebSphere 
Commerce Community
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Social Networks

� Participate where it makes 
sense for your brand

� Nurture your fans

� Promote engagement
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On YouTube….
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An engaging Facebook Page
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WebSphere Commerce: Remote Widgets

Make it Viral!.... But don’t violate your 
customers’ privacy
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The New Trends in Social 
Commerce
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FUTURES: Social Bridging

� Accounts, account and more accounts!!!

� Users want to participate without having to register

� Dual authentication enables:
– Login to “social” content through trusted source:

• OAuth

• facebook

• Twitter

– Leverage a customer’s social graph

• Access to social content 
and “relationships”

– Separate secure authentication for 
user account and cart transactions

– Share social content with social 
networks
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FUTURES: Social Bridging – A great example
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FUTURES: Co-Shopping

� Bringing the social aspects of shopping to e-commerce

� Connecting two customers to enable a joint shopping session
– Sharing same URL

– Pointing out product features

– Chatting via instant messaging

– Shopping together in a completely 
secure fashion

� Connecting a customer service rep and a
customer
–Walk customers through a purchase

– Help customer place complicated/custom
orders
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FUTURES: Co-Shopping

� Enhance the shopping experience through “co-browsing” a site between friends

– Connecting “two” shoppers via sharing same collaboration URL

– Show pages to the other

– Highlight items of interest

– Chatting via live instant messaging
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TRENDS: Check-In/Social Location Sharing

� Foursquare: 3 million registered users 
� Growth similar to Twitter

�Works on Smartphone applications (iPhone, 
Blackberry, Android)

� Users announce their presence in your 
establishment

� Retailers promote themselves by rewarding 
Foursquare users
– Mayor Specials

– Check in Specials

– Frequency Based special

– Etc.
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TRENDS: Group / Social Buying

�The Model:
–Deal of the day offered by a single merchant

–Website, email, smartphone accessible

–Direct Sales

–Commission to Social Seller

�The Advantage:
–VIRAL!

–Attract new buyers

–Reduce overstock

–Lower cost advertising

441,000 offers sold = 
$11M in Sales
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TRENDS: Facebook Stores
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Hope to see you in the following sessions:

• Social Commerce ROI Panel


