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How could The Championships, Wimbledon keep winning new fans 
during a sporting summer that looked set to be dominated by the FIFA 
World Cup?

Wimbledon realised that fan engagement was the key. By harnessing 
social media analytics, it would be able to understand fans’ interests, 
and shape coverage accordingly.

Building the Social Command Centre
IBM created a Social Command Centre (SCC) for the tournament in 
just two months. 

With IBM Watson Content Analytics, the SCC analysed over 6 million 
tweets during Wimbledon fortnight, and provided near-real-time 
insight into social trends via intuitive dashboards. This created 
a “virtuous circle” of content that drew fans back into the digital 
experience.

Using unique algorithms developed by IBM Customer Experience 
Labs, the SCC also analysed the social media influence of players and 
commentators, helping Wimbledon choose more effective ways to 
communicate with fans.

Wimbledon 2014: 
boosting engagement 
with social analytics
Building a Social Command Centre to listen and 
respond to social media trends in near real time

Overview
The need
Wimbledon wanted not only to fuel the 
social media buzz around the tournament, 
but also to adapt its coverage to focus 
on the hottest topics – increasing fan 
engagement.

The solution
IBM helped Wimbledon build a 
Social Command Centre that could 
automatically monitor, analyse and 
react to over 6 million tweets during 
The Championships in near real time.

The benefit
New insight into trending topics enabled 
the design of more compelling content for 
Wimbledon’s digital platforms, boosting 
site visits by 17 percent and keeping 
tennis at the top of fans’ sporting agenda.

“The Social Command Centre was a key tool, not only 
for helping us understand what our fans wanted 
from The Championships in real time, but also for 
tailoring and providing content to help shape their 
experience,” says Alexandra Willis, Content and 
Communications Manager at the AELTC



IBM developed the SCC on SoftLayer® cloud infrastructure using a virtual 
environment, then transferred it to bare metal – creating a flexible, secure 
production environment that could be scaled up during the tournament, and 
back during the rest of the year.

New levels of fan engagement
With the SCC at the heart of its holistic digital strategy, Wimbledon gained a 
new ability to interact with fans and shape the coverage of the tournament to 
raise engagement levels. 

As a result, despite the influence of other summer sporting events, the 
tournament’s digital platforms saw a 17 percent increase in site visits and a 
9 percent increase in total page views – keeping tennis at the top of fans’ agenda. 

Meanwhile, running the SCC on SoftLayer kept the infrastructure cost low 
by scaling the system down to consume minimum  resources as soon as the 
tournament finished.

Solution components 
Software
•	  IBM® Watson® Content Analytics

Hardware
•	 SoftLayer®

Services
•	 IBM Global Business Services® – Customer Experience Lab
•	 IBM Emerging Technology Services®

About The Championships, Wimbledon
The Championships is the official name of the annual Grand Slam tennis 
tournament known to millions of fans around the world simply as Wimbledon. 
It is one of the world’s highest-profile sporting events, and has been a cultural 
and sporting institution since its establishment in 1877.

To learn more about The Championships, please visit wimbledon.com

For more information
To find out how IBM can help your organisation harness social, analytics and 
cloud capabilities, please visit ibm.com/gbs/interactive

© Copyright IBM Corporation 2014

IBM United Kingdom Limited  
PO Box 41  
North Harbour  
Portsmouth  
Hampshire  
PO6 3AU 

Produced in the United Kingdom  
November 2014

IBM, the IBM logo, ibm.com, Global 
Business Services and Watson are trademarks 
of International Business Machines Corp., 
registered in many jurisdictions worldwide. 
Other product and service names might be 
trademarks of IBM or other companies. A current 
list of IBM trademarks is available on the web 
at “Copyright and trademark information” at 
ibm.com/legal/copytrade.shtml

SoftLayer® is a registered trademark of SoftLayer, 
Inc., an IBM Company.

This document is current as of the initial date 
of publication and may be changed by IBM at 
any time. Not all offerings are available in every 
country in which IBM operates.

The client examples cited are presented for 
illustrative purposes only. Actual performance 
results may vary depending on specific 
configurations and operating conditions.

It is the user’s responsibility to evaluate and 
verify the operation of any other products 
or programs with IBM products and 
programs.  THE INFORMATION IN THIS 
DOCUMENT IS PROVIDED “AS IS” 
WITHOUT ANY WARRANTY, EXPRESS OR 
IMPLIED, INCLUDING WITHOUT ANY 
WARRANTIES OF MERCHANTABILITY, 
FITNESS FOR A PARTICULAR PURPOSE 
AND ANY WARRANTY OR CONDITION 
OF NON-INFRINGEMENT. IBM products are 
warranted according to the terms and conditions of 
the agreements under which they are provided. 

Statements regarding IBM’s future direction and 
intent are subject to change or withdrawal without 
notice, and represent goals and objectives only.

Please Recycle

GBC03146-GBEN-00

http://www.wimbledon.com
http://www.ibm.com/gbs/interactive
http://www.ibm.com/legal/copytrade.shtml

	ANN_IBM_HEADER1: 
	ANN_IBM_LOGO1: 
	ANN_IBM_EMAIL_TO_NAME1: 
	ANN_UL_IBM_EMAIL_TO_NAME1: 
	ANN_IBM_VL_REQ_A_QUOTE_NAME1: 
	ANN_IBM_REQ_A_QUOTE_NAME1: 
	ANN_IBM_UL_REQ_A_QUOTE_NAME1: 
	ANN_IBM_HEADER1: 
	ANN_IBM_LOGO1: 
	ANN_IBM_EMAIL_TO_NAME1: 
	ANN_UL_IBM_EMAIL_TO_NAME1: 
	ANN_IBM_REQ_A_QUOTE_NAME1: 
	ANN_IBM_UL_REQ_A_QUOTE_NAME1: 
	ANN_IBM_VL_REQ_A_QUOTE_NAME1: 


