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Static
Evolves

Intangible
Expressed via tangibles

Personalized by elements of the company
Evocative of the sum of the elements of the company

Effectively copes with:
Brand baggage

Corporate baggage
Prior negative experiences

Prior negative experiences
Economic downturns

Changes in buying/spending habits

Effectively copes with:

Empowerment
Understands and appreciates brand

Brand ambassador
Identification with brand

Vital and responsible part of team

Empowerment

Understands and appreciates brand

Brand ambassador
Identification with brand

Communicates with and demands of brand


